C.P. Group 2019
Materiality Review
(by Business Group)

For International Trading Business Group

© Copyright 2018 by ERM Worldwide Group Limited and/or its affiliates ('ERM’). All Rights Reserved.
No part of this work may be reproduced or transmitted in any form or by any means, without prior
written permission of ERM.

The business of sustainability

Crgrov®




Objective

» To update Materiality Matrix 2019

 GROV®

www.erm.com



1. Materiality 2018 Recap
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i Remarks: from 2018 onwards, the topic “Education” is under the
B Heart theme, and the topic “Stakeholder Engagement” is under the
: Health theme.
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Significance of economics, environmental, & social impacts
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Materiality data was consolidated from 14 Business Groups

Business Line ‘ Business Group

Agro-Industry and Agro-Industry and Food Crop Integration

Food Seeds, Fertilizers and Plant Protection Pet Food

Products

International Trading Feed Ingredients Trading

Retail and Retail and Distribution
Distribution

Media and Telecommunications
Telecommunications

E-Commerce and E-Commerce and Digital

Digital

Property Property Development
Development

Automotive and Automotive Packaging
Industrial Products

Pharmaceuticals Pharmaceuticals

Finance and Finance and Banking
Investment
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2. Materiality 2019 Review




Context Review: International Trading

Internal Context

= Continued expansion into health food
products, with the launch of Khao Trachat
Lite (low-Gl rice) & Sport Marketing
Platform

= Launch of “Hug Phayao” brand & success
of GAP Plus project, which promotes
farmers’ quality of life and sustainable
agriculture

=  CPG’s 2020 Sustainability Goals

Climate Change Management behind target
(as of end 2018)

Social Impacts 100% achieved (e.g. quality of
life for farmers)

External Context
Thailand

= Increased Climate Change Risks (e.g. extreme
weather patterns & rising sea levels)

= Remains world’s 2" |argest rice exporter, but
battling with higher costs & lower yields

= Asia’s slow progress towards the SDGs
World

= (Climate Change Adaptation and Mitigation
=  Water Crises (i.e. quantity & quality)

= Food Insecurity & Waste

= Circular Economy

Crgrov®
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Importance to stakheolders

(with Relevant Context)
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Considering that each issue has different influence to
stakeholders decision to CPG products (or services), consultant
suggested for business group to pay particular attention to
importance to stakeholders (Y-Axis).

3. Leadership and Human Capital Development
4. Education
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Example of 2019 Materiality Matrix (after Context Review) @
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International Trading Business Group 2019 Materiality Matrix @
(for business group to revise) |
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International Trading Business Group 2019 Materiality Matrix

(business group confirmed)
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Next Steps

« Management endorse Materiality 2019

 GROV®
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International Trading Business Group Topic Descriptions

CPG 12 Key

Material Issues

Topic

Descriptions

1. Corporate

Governance

Governance and

Business Ethics
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Risk and Crisis

Management
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N13@LIIN% (Operational risks) Mdasuiaadan soau UWAENIFNALQUS

2. Human Rights &

Labor Practices

Labor Practices and
Human Rights
(excluding Health &
Safety)
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Occupational Health
and Safety and Well-
being
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International Trading Business Group Topic Descriptions

CPG 12 Key Material
Topic Descriptions
Issues
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International Trading Business Group Topic Descriptions

CPG 12 Key Material

Issues

Topic

Descriptions

5. Social Impact

Corporate Citizenship
and Philanthropy
(excluding education

activities)
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Social Impacts from
Operations, Products,

and Services
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6. Health & Well-
being

Health and Well-being
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International Trading Business Group Topic Descriptions

Management

CPG 12 Key
Topic Descriptions
Material Issues
7. Stakeholder Stakeholder ﬂizuauﬂ'ﬁﬁ’mﬂ’ﬁﬁd’sui'suﬁ'u;‘il”ﬁmu"lﬁlﬁm,’%'mﬁwiﬂ’mzy ﬂ']ii‘i’@é’w‘i’uﬂ’nuéwﬁry;‘il”ﬁmuvlﬁﬁyﬁé’]ﬁrg@iaadﬁﬂi myfnuanagns
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aavauaidanNdaInIvasiismldify uazmansnvmona lddinansunwdnagnilunmsduiiuginavasesdns
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International Trading Business Group Topic Descriptions

CPG 12 Key Material

Issues

Topic

Descriptions

9. Climate Change

Management

Climate Change

Impact
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Energy Management
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290N

Effluent and Waste

Management
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International Trading Business Group Topic Descriptions

CPG 12 Key Material

Topic Descriptions
Issues
Water Management
mysimssamailuanudszneunisageddszaninm malasinseayindunasifidéray wazmudilaanudismisduin
10. Water ez lddalilnszuiunsnsdisuinlunsdanmsihinuglauldids wu qurulassey ¢d1 nduaamnnimw masy uazma

Stewardship

Uszmasan mansagisdeinuanuassdwinionansfeanugmnn mamnauaawi anuFssduwngszidoy uasdadaudiny
T L udn

11. Ecosystem &
Biodiversity

Protection

Packaging
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12. Responsible
Supply Chain

Management

Responsible Supply

Chain Management
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Issue universe

CPG’s issue universe

Almost 200 issues were identified for CPG’s issue

universe oglobal, natil and industry research Th e P re I i m i n a ry of
SRR () e CPG material issues
f&r whesd P e 4}__ ° ° L]
g &F N - in all 3 dimensions
P \ ROBECOS A4 ! o l*;l)té}sknh l““‘\ t} kpn :ﬂgﬂ

e Economic
CPG’s 29 material issues e E n\li ron mental

« From nearly 200 issues, PwC analysed the ¢ SOClaI
gathered issues in the universe and come up with
29 issues considered as material by global
frameworks, industry issues, and CPG’s industry
peers .
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Issue universe

The Preliminary of CPG material issues in all 3 dimensions

Economic
1. Corporate governance 7. Cybersecurity and data protection
2. Transparency 8. Innovation and creation
3. Business ethics 9. Economic and social value creation
4. Anti-bribery and corruption 10. Responsible purchasing
5. Compliance management 11. Supply chain stewardship
6. Crisis and resilience management
Environmental
12. Climate resilience 16. Circular economy
13. GHG emission 17. Waste management
14. Energy efficiency 18. Ecosystem and biodiversity protection
15. Water stewardship 19. Environmental management
Social
20. Human rights and labour practices 25. Education for all and communities
21. Human capital development development
22. Talent management 26. Diversity and inclusion
23. Occupational health and safety 27. Customer relationship management
24. Employee wellbeing 28. Responsible marketing
29. Public policy engagement
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Tilsasmuwn material issues soniilw 4 nqudves s
- Strategic priorities: finans:nusaaiataiulnanim (CPG) afailipadn LLa:Lﬂuﬂaqﬂﬁﬁé’nﬁifnﬁ’nﬁ’ummrﬁ'li‘]ﬁu LT msﬁnmﬁm‘?’unnmua:m‘sﬁwmqmu
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‘1Jaaﬂﬁ’ﬂﬁm‘l‘muafﬁﬁluﬁmqmﬁmﬁuﬁaqﬁﬁﬁlmn’ifm"i:aﬂ g Lﬁmmmnmsmﬁ'ﬂquﬁﬂﬁwmﬂ'ﬂﬁ[ﬂmﬁtmu B2B us> B2C 5aunaan@smsinauwantimg (WFH) LRaaaN53 U9
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ﬂnﬁ%’ﬂmmmﬁmn'ﬁmuma%?mwmmﬁ'mmm'lﬂmm:ﬁaﬁﬁmﬁmﬁ’uagluﬁﬂ

. . [ = I v . < = s 3 "o o = e e s = =1 < N =
- Good practice alignment: m'luuuﬂmmgmaqsﬂwaamsamsmu'[ﬂmmm (CPG) usidasanunsnlfjiideanunalvaaanassnunginmiwiasioul Juandenuwanuebsie iu nsi
Lﬂ%ﬂﬂﬁﬂlﬂﬂﬁﬂﬁdL]ﬂ:LLE{ﬁ‘"ﬁ’ﬁﬂﬂ’lﬂﬂﬂ'ﬂﬁEi'liﬂ:!.ﬁﬂﬂﬁ\‘]!.Wﬁluﬂﬂ’mﬁﬁﬁmu

Strategic citizenship Strategic priorities

Good practice alignment Risk management
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Economic Dimension

CPTG material issues matrix Environmental Dimension

Social Dimension

Strategic Citizenship Strategic priorities

26.Diversity and Inclusion (6)

18.Ecosystem and Biodiversity Protection (3)

29.Public Policy Engagement (7)

Good Practice Alignment Risk Management



